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Marketing Management (2109213)

This module examines the process of strategic
marketing management and considers its roles
within organizations. It presents the

fundamentals of the marketing concept, tools
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and methods used to examine marketing
environments, understand consumer and
organizational buying behavior, market
segmentation and product positioning, develop
new products, manage existing products and
promote, price and place products.(The
prerequisites: Principles of Marketing,
2109101).
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